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STATEMENT

NU va faceti pagini pe Facebook daca:

Nu aveti buget de Facebook (ads,apps)

Nu aveti Social Media Policy in companie

Nu aveli o strategie de continut in Social Media
Nu integrati Social Media in companie

Nu lucrati cu o/un agentie/om de Social Media
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Motivul:

BCR | Facebook
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Banca Comarciald Roméana (BCR) este cea mal mare institutie bancard din Romdnea
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VARIANTA USOARA

likeuri.ro - Cumpara fani pe facebook

Cumpara fani facebook & like-uri. Garantat!
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VARIANTE DE OBIECTIVE

Vreau sa vand mai multe produse/servicii
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VARIANTE DE OBIECTIVE

Vreau sa vand mai multe produse/servicii

Vreau sa cresc traficul pe site-ul companiei

Vreau sa construiesc o baza de date (email list)

Vreau sa le raspund oamenilor la intrebari (customer care)

Vreau sa generez awareness in jurul brandului




PLANUL EDITORIAL

Luni Marti Miercuri Joi Vineri Sémbata Duminica
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Aug 2012

Sep 2012

PLANUL EDITORIAL
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Promotional Amuzant Promotional Educational Recomandari Cariere

Duminica
Foto
Story

Foto
Story

Comercial: maxim 25% din mixul de continut




CE TIP DE CONTINUT SE CAUTA?

Web Search Interest
Romania, Last 30 days

£ The categoeization taxonomy of Google Insights Sor Saarch has been updated during Diecember 2011. Leam mars

4 An improvement to owr geographical assignmaent was applied retroactively from 1/4/2011. Learn maore

Search terms

Top searches P Rising searches P
1. facebook 100 1. mezultate bac 2012 Braak ol
2. yoububs E— ] 2 rezultale bacalauresal 012 Breakoud
3. yahoo — 3. vara nu dorm Breakoul
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CE TIP DE CONTINUT SE CAUTA?

Compare by Search terms
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4 caut famei
5 caut femeis
6 te caul

7. caut fata

B. caut coleg

0 caul de luci

10. matrmonials

Filter

Web Saarch =]
Riomania |=] Al subragions -

Last 90 days E|

All Categories | Search |

-
—

=

T Rising searchas
le- 1. caut casa +l %

—

2. barbat caut femais +50%
o g | Embed this table

google.com/insights




Compare by

CE TIP DE CONTINUT SE CAUTAS
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CUM LIVREZI CONTINUT PE FACEBOOK?
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CUM LIVREZI CONTINUT PE FACEBOOK?
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CUM LIVREZI CONTINUT PE FACEBOOK?
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UM LIVREZI CONTINUT PE FACEBOOK?
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CUM LIVREZI CONTINUT PE FACEBOOK?
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CUM LIVREZI CONTINUT PE FACEBOOK?
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CUM LIVREZI CONTINUT PE FACEBOOK?
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CUM LIVREZI CONTINUT PE FACEBOOK?

nk + k

| Date ? v| Post ? Reach ? Engaged Users 7 ' Video ~
7/1312 #]] Pans la 1 august 2012, dacs platiti ... | 6,060 40 | Date ? v‘ Post 2 Reach ? |Engaged Users? | Talking About This ? Virality 2
7j3f12 Intre 19 si 21iuiie v& asteptam la R... || 6,680 46 14
7/11/12 ] Un iPad 2in 24 de rate f4rs doban.. | 9,568 133 = ; o e
7f5/12 B:E Astizi ne-am jucat putin cu functia ... | 7,926 123 15 0.24%
7/10f12 ¢]] Castigd unul dintre cele 50 de bilet... | 6,969 103
6/20/12 B:E Avem 35 de vouchere cadou pentr... || 6,801 111 45 0.68%
7/af12 ¢]] De la partenerii nostri: un articol de.. | 4,149 25
.
7j6/12 ¢]] Stiati & pentru reincércarea cartel... | 7,462 61 9 0.12%
7/5/12 tﬁl Dupa "o noua atitudine”in 2011, e... | 6,884 31 7 0.1%
i
7/4/12 ¢]] Dragii nostri, incepand cu data de 1... | 7,523 101 fhoto +
7(1/12 7 Elevi §i studentii au acces gratuitla... | 7,131 e | Date ? v| Post ? Reach ? Engaged Users? | Talking About This ? Virality 2
“ 7/13(12 Am gasit de curdnd poza de mai jos... || 8,862 168 52 0.55%
6/26/12 Colegii nostri de la BCR Leasing au ... || 12,708 315 20 0.16%
6/25/12 E vacants si nimic nu se compara c... | 10,201 221 17 0.17%
6/22/12 Dragi elevi, & ultima zi de scoald! 5... | 11,707 354 88 0.75%
6/22{12 Ne vedem |a BCR Open! 9,492 52 23 0.31%
6/19/12 V& multumim tuturor pentru particp... | 13,099 983 121 0.92%




AM 50,000 FANI. GE FAC CU EI?



AM 50,000 FANI. GE FAC CU EI?
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INDICATORI DE PERFORMANTA
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INDICATORI DE PERFORMANTA

Medie: 15-20/zi | 400-600/luna | 4800-7200/an

Daily Story Feedback®

B Likes [ Comments [ Unsubscribes

Tue, Jan 315t

34 Likes
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[] Unique Page Views [C)Liked a Post  [] Commented on & Post  []] Wall Posts
January 17, 2012
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INDICATORI DE PERFORMANTA

Back to Dashboard socialbakers.com Jan 09, 2012 - Feb 09, 2012 £2

¥

Page comparison

I B BCR v & Starbucks UK v ‘ = ‘

29 781 fans 500 004 fans

Summary Total interactions Total likes Total comments A‘;i'rizg' Max inter. on
BCR 459 419 40 14 [
91,29 % 28,71 % Jan 31,2012
Starbucks UK 2978 2 526 452 o3 755
24,82 % 16,18 % Jan 30,2012
General overview A
Total score m Total score
Fans ~ 0% (max 10 %) G R Fans
Content ~ 8 % (max 10 %) _ 11 % (max 30 %) Content
Engagement ~ 30 % (max 35%) 22 % (max 35 %) Engagement

Quality 19 % (max 25%) 19 % (max 25 %) Quality



INDICATORI DE PERFORMANTA

ackeoDashivoars | SOCIalbakers.com Jan 09, 2012 - Feb 09, 2012 52

¥

Page comparison

I e BCR E B Starbucks UK E ‘ Go ‘

29 781 fans 500 004 fans

. . . Avg. inter. 5
Summary Total interactions Total likes Total comments i Max inter. on
BCR 450 40 14 77
ﬁr 91,28 % 2,71 % Jan 31,2012
i
: Starbucks UK 28738 2526 452 a3 755
; 84,82 % 15,18 % Jan 30,2012
General overview A
Fans ~ 0% (max 10 %) LA ek Y] Fans
Content * 8% (max 10 %) _ 41 % (max 30 %) Content
Engagement ~ 30 % (max 35%) 22 % (max 35 %) Engagement

Quality 19 % (max 25%) 19 % (max 25 %) Quality



INDICATORI DE PERFORMANTA

Back to Dashboard

socialbakers.com Jan 09, 2012 - Feb 09, 2012 62

Page comparison

I e BCR E B Starbucks UK E ‘ Go ‘

29 781 fans

500 004 fans

. ) . Avg. inter. -
Summary Total interactions Total likes Total comments i Max inter. on
BCR 459 40 14 77
mh- 91.29 % 8.71% Jan 31,2012
¥
: Starbucks UK 2978 2526 452 a3 755
; 84,52 % 15,18 % Jan 20,2012
General overview -

Fans 0 % (max 10 %) 4 % (max 10 %) Fans

o e 10 [+ x50 % Content
Engagement) 30 % (max 35%) 22 % (max 35 %) Engagement
? 19 % (max 25%) 19 % (max 25 %) Quality




VIZITATORI PE PAGINA

ity 1o Your Fago

fara campanie
-

\
IIII II
\

\/ \/\/"*“"’A\h_ﬁ_ VA '"—-Ru s



VIZITATORI PE PAGINA

ity 1o Your Fago

/

| \\/ III\/\/’*‘**”\__ M\_/“x

fara campanie

Wi W

in campanie

. |
LY
| /\/\/\m\/ -

e



CE ASTEPTARI AU UTILIZATORII?

Ce te motiveazd sd dai Like unei pagini de companie pe Facebook?

Dau Like daca vad...

Dau Like daca le-...
Dau Like daca doa...
Dau Like daca imi...
Dau Like daca vad...

Mu dau Like pagin...

=

118

177

236

295

Dau Like daca vad ca gi altj prieteni de-ai mei au dat Like 65
Dau Like daci le-am folosit produselel/seniciile gi sunt multumit de ele 204
Dau Like daca doar aga pot participa la un concurs organizat de pagina respectiva [
Dau Like daca imi place compania, chiar dacd nu sunt client 263
Dau Like daca vad ca fanii au diverse beneficii (premii, reduceri, oferte speciale) 83
Mu dau Like paginilor de companie, nu ma intereseaza acest aspect 19

People may select more than one checkbox, so percentages may add up to more than 100%.



CE ASTEPTARI AU UTILIZATORII?

Ce tip de continut ai vrea sd ifi ofere o companie pe pagina ei de Facebook?

Continut promotional despre produsele/seniciile companiei (reduceri, oferte speciale, parteneriate, concursuri cu premii)

Continut despre companie (istoria companiei, testimoniale ale clientilor existenti, tutoriale despre produselefsenviciile companiei)

Dferte de locuri de munca

Wreau sa mi se raspunda la intrebéri, la sugestii i la reclamatii (Customer Care)

Continut care nu are legaturd cu compania (fotografii amuzante, clipuri amuzante, fotografii cu peisaje sau animalute, trailere ale filmelor care urmeaza sa apara)
Mu interactionez cu paginile de brand, nu m3 intereseazi acest aspect

289
21
140
250
56
15

%
57%
8%
67%
15%

4%



CE ASTEPTARI AU UTILIZATORII?

Ca inseamad pentna ting un Like pe care § aCorri unsd pagini de compans pe Facehook?

FAC 0 refomandars e produsiseniciu gi EB'IJHEI"F uilizatori 185
Fac o recomandare... Sunt conactalid) cu brandul respeciy. pol oricdnd 53 comunic cu un reprezentant oficial (Cusiomar Care) 144
P —— insaamnd cf ke folos esc produssleisanadile 5i i sund mulhemit da gle 165
A5 wrea 58 aflu mal multe despre produs ele'seniciile kor, ded weau 54 ke urmdresc mesajele pubbcabe pe Facebook 778
Irseamnd ol ke fo Wneau 531 am aproape pe Facebaok pentru cazul in care am o problemd ou prodies elefsendcilie o ra
Ay vrpa 5 el m Diais Liks &3 53 parbdp |3 concursusile 167, fu md inleneseazd alosva 17
Blu inleracionss cu paginile 92 brand, nu md inksresear) sces| asped 13
W 5 B ar a0, i
Feople may selec more than one checkbon, $o0 percentages may add up bo more than 1

Dau Like Ca 53 pa...

M irderacionaz

o

A6 iz 13 1 F0



CE ASTEPTARI AU UTILIZATORII?

Cu & domend de aCovilate e50 mai ncinal 54 interaciones pe Facebook ¥
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