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'Lporole De ce Google Display Network?

& Search: se ajunge la un moment dat la o saturatie;

Remarketing ne afisam & ne promovam celor care deja ne-au
vizitati site-ul » » » ne cunosc, au auzit de noi;

Display ajungi la 90% din utilizatorii de internet. Cat % ti-au
vizitat deja site-ul » » » pierzi clienti & bani !!!

‘ Un business are nevoie sa creasca » » » sa atraga clienti noi
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Tot nu esti convins?

Problema: Campaniile de display au cost/conversie foarte mare

Solutie: Nu, daca folosim targetarie CORECTE!
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’Lporole Cum gandim o strategie pentru GDN?

Pasul 1: Analizeaza-ti clientul! Fa-i un profil!

Cine cumpara produse pentru copii?
- Femei ?

- Barbati?

- Proportii?

In ce interval de varsta se incadreaza clientii mei?

Ce interese au? Pe ce site-uri se plimba?

Cum cumpara ei?
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v" lunie 2012 (newmediatrendwatch.com): ~8.6 mil utilizatori de
internet in RO

v 7% cumpara jucarii online (consumerbarometer.eu): >0.6
mil (tu cati clienti ai?)

v" de 5 ori mai multe femei decat barbati

v' ~30 ani survine prima nastere (insse.ro)

Figura 2
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Pasul 2: Segmentarea

mamele:

* decid 90% din bugetul alocat copiilor;
» stiu totul despre copii lor;

* sensibile o data cu maternitatea;
« isi alinta copilul, dar se concentreaza si pe achizitia de jocuri care sa

dezvolte personalitatea micutului lor;

* se alatura comunitatilor de mamici.
* citesc mult despre cum sa-ti cresti copilul: forumuri, bloguri;

tatii (niste copii mai mari):

* cumpara conform unei liste;

* Se joaca cu copii, ii alinta mai mult;

« cumpara preponderent jucarii (care sa le placa si lor).

bunicii (55 - 65+ ani)
. majoritar deja pensionati » » » buget restrans
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CLirn el cljueel Eejoje) (i

Pasul 3: Instrumente

Targetarea pe baza de sex:

Gender

7 All genders

@ Specific genders
Select this to reach a smaller, specific group of people.
Learn more

Male
Female

Unknown 7/
Reach a significantly wider audience by showing ads to
peocple whose gender we do not know.
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CLirn el cljueel Eejoje) (i

Targetarea pe baza de varsta:

Age

Al ages

@ Specific ages

Seledt this to reach a smaller, specific group of people.
Learn maore

[¥] 18-24
[¥] 2534
[¥] 3544
[¥] 45 54
[¥] 5554
Eﬁur more

Unknown 7/
Reach a significantly wider audience by showing ads to
people whose age we do not know.
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Targetarea pe baza de audiente / interests:

4Books & Literature 45hopping
Book Retailers 4 Apparel

Children's Literature

Children's Clothing

Adoption 4 Tounst Destinations
4Babies & Toddlers Beaches & Islands
Baby & Toddler Toys Historical Sites & Buildings
Baby Care & Hygiene Lakes & Rivers
Baby Food & Formula Mountain & Ski Resorts
Child Care Regicnal Parks & Gardens

Youth Camps Theme Parks

Zoos-Aquariums-Preserves

45hopping

Action Figures 4 Education

Building Toys Early Childhood Education
Die-cast & Toy Vehicles Preschool

Colls & Accessories

Outdoor Toys & Play Equipment

Puppets

Ride-On Toys & Wagons

Stuffed Toys
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Arcade & Coin-Op Games

[ Board Games

[ Card Games

I Computer & Video Games

Dice Games

Educational Games

Family-0
Drawin

4 Family

riented Games & Activities
g & Coloring

Ancestry & Genealogy

Baby & Pet Mames
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CLirn el cljueel Eejoje) (i

Targetarea pe baza de topicuri:

Topics

Choose topics to target many pages about a specific subject. Learn m

| Enter a word or phrase || Search |

+ Arts & Entertainment
4 Autos & Vehicles

[+ Beauty & Fitness

+/ Books & Literature

4 Business & Industrial
+ Computers & Electronics
'+ Finance

# Food & Drink

+ Games

+ Health

+ Hobbies & Leisure

[HEEEREEREREE

Add topics using codes 7
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> Mesaje diferite pentru persoane diferite

*Barbati & Femei
30 — 50 de ani

Barbati:

*“Lego”: mai mult timp cu copilul

tau!

* la-1 lui jucaria care ti-a lipsit tie!

* O jucarie pentru tine & copilul tau!
—2

Femel:

* Pentru micul tau inginer!
* Distractiv & Educativ!
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>»Mesaje diferite in momente diferite

4 Education

Early Childhood Education

Preschool

* Lego: Distractiv & Educativ!
_ * Invata prin Joaca!

» Cel mai cunoscut joc de strategie!

 Lasa-| sa-si construiasca singur jucaria!

‘ Categories
« Esti tata? O masina pentru varsta lui! '
* Esti tata? la-i si lui 0 masinuta noua!
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4 Movies
4 Action & Adventure Films
Martial Arts Films

Superhero Films
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* Prezinta-i personajele preferate ale copilariei tale!
« Supereroii tai pot fi acum Supereroii lui!
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Exemplul 2

Display keywords © Al

Categories ages

Choose terms related i@ Specific ages

dFinance Need more ideas? Try Select this to reach
‘] + Learn maore
nsurance Enter keywords one  + 18-24 =

Travel Insurance e 2534
Travel disneyland 35-44
disneyworld 4554
5554

65 or more

Unknown'?

O printesa pentru printesa ta!
* Noua ei jucarie preferata!
« Jucarii Disney acum la reducere!

Divizia PPC 2Parale ppc.2parale.ro



Gender

Age

) All genders
@ Specific genders

Select this to reach
Learn more

V] Male
DF&maIe
Llnknuwn

) All ages Interest categories |

@ Specific ages
Select this to rea Categories
Learn more
[ 18-24

Interest categories

Categories

2534
35-44
[ 45-54
[ s564
|:| G5 or more
Unknown ¥

* la-0 pentru el, jucati-va amandoi!

* O iel pentru el sau pentru tine?
* Baietelul tau, scuza pentru a-ti lua jucaria mult dorita!
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Categories

abfutos & Vehicles
4 Bicycles & Accessories

Kid's Bikes

Al

e Crimm

ba ca zap

Categories

4Books & Literature

Children's Literature
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Exemplul 6

@ Specific ages
Select this to react
Lesrn more
@ Specific genders 18-24 Babies & Toddlers
Select this to reach 23-34 Baby & Teddler Toys
EE; e 35-44 Baby Care & Hygiene
a 4554 Baby Food & Formula
Female cega
[¥] unknown 7 [F1 65 or more

Unknown 7

*Bebelus ingrijit = bebelus fericit |
Lasa-ne sa avem noi grija de bebe!’
*100% natural
0 chimicale
*100% bumbac
*100% protectie
*100% sigur
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Dar bunicii?

@ Specific ages

Select this to reac
Lesrmn maore

1824
[[]25-34
35 44
[F1] 45-54
5554
EE- or more
Unknawn ' ?
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Alinta-ti nepotelul!
*Nepot fericit, bunic implinit!
«Cea mai noua jucarie!
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Concluzii

« Cunoaste-ti publicul!

v/ cum gandeste
v'cum cumpara
v'pune-te in pielea lui!

» Adreseaza-te personalizat!

v femei
v’ barbati
v bunici

« Cunoaste in detaliu instrumentele de care dispui!

v’ gender targeting
v’ age targeting

v’ interest categories
v’ topics categories

* Fiti creativi!
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Intrebari?
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Multumesc,

Spor la conversii!
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Cea mai mare retea de dfiliere din Romania

Facem magii in conturile AdWords

anca.ilas@2parale.ro



