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HIT YOURSELF (

Agentiedigitala dedicata
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Virale in industria muzicald




Ylvis

WHAT DOES THE FOX SAY?




VIRAL
3.09.2013

Grup de umor din Noryegia
Anti-Hit
+400 milioane vizualizari YouTube

Internet Meme






VIRAL
21.11.2013

+1 milion unitati in 24 ore (UK)
+3 milioane de cover-uri, +100.tari
+1 miliard de vizualizari

Piraterie®
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DELUXE EDITION

Beyonce
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* Fara teasing, g%g
* Visual album: g .

e +1 milion uni
e +]1.2 milioane tweet=uri
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CONCLUZII

Ce putem invata dinviralele muzicale?
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1. Mai multe medii: nJ]na/ stradal
2. Foloseste puterea FREE / MOCA
3. Posibilitate de imitare, preluare, remixare"

4. Contra-curent, ironie, satira (

5. Implica viete - vorbeste cu HY@
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