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Notiuni de baza in GA

@Q Hits — orice cerere trimisa sistemului de colectare
a datelor;

@Q Visitors — oameni care folosesc browsere web
de pe diferite dispozitive;

Q Sessions (visits) - interactiuni cu site-ul;

@Q Pageviews — fiecare incarcare a paginilor unde
exista codul de tracking;

Q Bounce — 0 vizita cu un singur pageview si nici un
event.




Notiuni de baza in GA

Limitele Google Analytics

Q 10 million hits / month;

@ 500 hits / session,;

@ Limita de esantionare de 500.000 de sesiuni (use
filters to avoid);

@ Timp de procesare a datelor de pana la 48 de ore.




Notiuni de baza in GA

Structura unul cont de GA

Account Level XXX

|
[ !
Property Level UA-XXX-1 UA-XXX-2

I
I |

Views
(profiles)




Notiuni de baza in GA ﬂ

Codul de tracking

Incarca fisierul JavaScript (ga.js, analytics.js);
Seteaza proprietatea pe care se scriu datele;
Trimite hit-ul de pageview;

<script type="text/javascript">

var _gaq = _gaq || [I;
_gaq.push(['_setAccount’, 'UA-XXXXX-X");
_gaq.push(['_trackPageview'));

(function() {
var ga = document.createElement('script’); ga.type = 'text/javascript’; ga.async = true;
ga.src = ('https:' == document.location.protocol ? 'https://ssl' : 'http://www') + .google-

analytics.com/ga.js’;
var s = document.getElementsByTagName('script’)[0]; s.parentNode.insertBefore(ga, s);

N0

</script>




Notiuni de baza in GA m

Codul de tracking - Universal

<script>

(function(i,s,o0,g,r,a,m){i['GoogleAnalyticsObject']=r;i[r]=i[r]||function(){
(ifr]l.g=i[r].ql|[])-push(arguments)},i[r].I=1*new Date();a=s.createElement(o),
m=s.getElementsByTagName(0)[0];a.async=1;a.src=g;m.parentNode.insertBefore(a,m)
H(window,document,'script’,'//www.google-analytics.com/analytics.js','ga’);

ga(‘create’, 'UA-XXXX-Y", 'auto’);
ga('send’, 'pageview);

</script>

ga('require’, 'displayfeatures');




Notiuni de baza in GA

URL Tagging

Se aplica pentru Adwords only Adwords, email, Facebook,

Bing, LinkedIn, Twitter etc.

Cum se seteaza Once and for all, din Pentru fiecare URL,

Adwords folosind un URL builder

Variabile folosite Gclid Utm_source, utm_medium,
utm_campaign, utm_term
(optional), utm_content

(optional)




Unelte Analytics mal putin
folosite insa foarte utile




Unelte Analytics

Use this: Site search reporting

€ - C A [ sitero/?s=exemplu

Site Search Seftings

Site search Tracking cptional

KX

Query parameter

Use commas lo separale up to 5 parameters (case insensitive)

&

Strip query parameters out of LIEL




Unelte Analytics @

Enable demographics reports

Age o Gender % New
2 New Users

Sessions Sessions
4274 65.33% 2,792
% of Total Site Avg: % of Total:
51.12% (8,280) 71.57% 48.687%
(-8.72%) (5,883)
1. 18-24 female 122 (2.85%) 72.95% 89 (2.19%)
2. 18-24 male 382 (8.94%) 78.80% | 301 {10.72%)
3. 2534 female 405 (9.48%) 50.86% 206 (7.23%)
4. 25-34 male 1,021 (23.89%) 68.27% | 697 24.58%)
5. 3544 female 273 (8.39%) 58.97% | 161 (5.77%)
6. 3544 male 873 (20.42%) 68.04% 594 (21.238%)
7. 4554 female 97 (2.27%) 67.01% 65 (2.223%)
8. 4554 male 494 (11.58%) 61.34% | 303 (10.85%)




Unelte Analytics

Create dashboards
& custom reports

... sau importati-le din Solutions Gallery:
www.google.com/analytics/gallery

My Site ~ Customn Reports

+ ADD WIDGET - DELETE DASHBOARD
€0 Top Metrics Feb 20, 2011 -Mar 22, 2011 ~
+ New Dashboard
Revenue #  Timeline #  Browser Breakdown -]
Help =
\ntroduction Revenue 20,000 20,000
Create/Edit/Delete €35,525.85 -
Dashboards % of Total: 100.00% (€35,525.85)
Help center Visits 10,000 10,000
Search help center i
Visits
389,427 Fab 20 Feb 27 Mar & Mar 13

% of Total: 100.00% (389,427) B 49.72Y% Internet Explorer

Bounce Rate o Top Countries o 193814 Vs
W 21.92% Chrome

Bounce Rate Country/Territory Visits Bounce Rate B5,350 Visits
66.03% [ | United States 107,621 56.96% m 18.55% Firefox
Site Avg: 86.03% (0.00%) United Kingdom 26,141 T4.31% 72,247 Visits

Brazil 24735 75.83% ;
Avg. Time on Site » Canada 16,417 57.32% Efgvs";fa”
Avg. Time on Site Spain 15,012 78.86% M 1.19% Opera
53 sec. [ Mexico 12,369 52.76% 4628 Visits
Sila Avg: 53 sec. (0.00%) India 11,816 68.32% = 2.31% Other

France 10,204 60.87% 8,965 Viaita

Italy 9778 66.19%



Unelte Analytics

Custom Gender Comparison
Dashboard

Gender Comparison Adwords & Overall

Nov 1, 2013-May 19, 2014 ~

Some data in this report may have been removed when a threshold was applied. Learn more

Dashboard
2014

+ Add Widget Share v Email Export v Customize D. Delete /
- All Sessions OVES D Pﬁ
100.00%
Visits Adwords Transactions and Revenue by Gender Adwords ~ # X Visits Overall )
20,050 46,805 Visits by Gender
Gender Transactions Revenue I
42.84% (45,805) MM % of Tot e Emale Mfemale
male 28 $16,123.81
Transactions and Revenue by Gender Overall 7 X
female 24 $9,122.30
Visits by Gender Visits by Gender Gonder ralsicions Reveiiie
Hmale Mfemale Emale Mfemale male 75 $48,207.51
Transactions and Revenue by Gender Overall — 59 520.980.20
Gender Transactions Revenue
male 75 $48,207.51
female 59 $20,980.20 Ad Slot Position Male
Ad Slot Position Tr:
- 4
Ad Slot Position Male fotzey 200 = e . -
1 3148 2 Avg. Visit Duration and Pages / Visit by ...
Ad Slot Position Sessions Transactions !
2 653 5 Avg. Session Pages/
{not set) 5.460 47 tender, Duration Session
Avg. Visit Duration and Pages / Visit by ... Avg. Visit Duration and Pages / Visit by ...
1 3146 22 3 248 ! female 00:05:40 8.87
Avg. Session Pages / 2 653 5 Avg. Session Pages / -
Gender Duration Session Gender Duration session 3 male 00:03:54 783
e 3 245 1 i
female 00:03:47 8.22 female 00:05:40 8.87 Ad Slot Position Female
male 00:03:43 773 male 00:03:54 7.83 s
LULILS nats vy wsHus Ad Slot Position i Bounce Rate by Gender
(not set) 2,053 35
1 1,096 18
iemaic}
« 2 230 5 o
H z
© 3 104 1 ©
male male

28 0.31 0.34 0.37 0.40




Probleme comune si solutii n
Google Analytics




Probleme si solutii

Problem 1: (not set)

Daca apare (not set) in raportul de Adwords:

Nu este selectata optiunea de Auto-tagging si nu se
foloseste nici tagging manual;

URL-ul face redirect;

Parametrul gclid este alterat sau neinregistrat;

Se foloseste si auto-tagging si tagging manual in
acelasi timp;

URL-ul cu manual tagging are un parametru lipsa;




Probleme si solutii

Problem 2:
googleads.g.doubleclick.net

Daca googleads.g.doubleclick.net apare in raportul de All
Referrals:

Acelea sunt click-uri luate in campanii Adwords pe GDN

pe care nu s-a folosit nici un fel de tagging;
Poate fl de la un URL care face redirect.




Probleme si solutii

Problem 3: Mozzila Compatible
Agent

Daca Mozzila Compatible Agent apare in raportul de
Browsers:

Este vorba de un bot/crawler care executa JavaScript
Afecteaza datele de site usage din toate rapoartele

Filter Information

Filter Name | Exclude Mozilla Agent

Filter Type @ Predefinedfilter © Custom filter
| Exclude v | |trafficfromthe ISP domain ¥ | |thatare equalto ¥ |

From ISP Domain | msn.com
(e.g. mydomain.com)

Case Sensitive © Yes ® No




Bonus Tip: Use Smart Lists

View | All Web Site Data ¥ |

A
Remarketing type @ Allow Google to manage my listfor me (swarT LisT) 2 \F
0 All of my users

0 Users who visited a specific section of my site/app (e.g. /index.html, shirts, /cart/)
) Allusers who completed a conversion goal

) Create my own remarketing type using Segments

List name

Membership duration |30 days

Get new list size estimate: N/A Get estimate

Acquisition

Behavior Conversions eCommerce ~
Ad Group
% N.ew New Users Bounce Rate Page.s d Avg. Session Transactions E°°"““e.’°e
Sessions © ¥ Sessions Session > Revenue Conversion
' Duration ;
Rate
2,941 2.55% 75 49.44% 436 00:03:04 7 $2,076.48 0.24%
% of Total Site Avg: % of Total: Site Avg: Site Avg: Site Avg: % of Total: % of Total: 0.56% Site Avg:
0.78% 84.60% 0.03% 65.05% 3.28 00:02:08 0.41% (1,687) {$270,509.19) 0.45%
(377,208) {(-98.05%) (242,665) {-24.00%) {33.56%) {43.58%) (-48.78%)
= 1. Remarketing 2,289 (77 22%) 2.66% 61(31.33%) 51.25% 403 00:02:51 2 (23.57%) $816.28 (29.21%) 0.09%
= keti
8 i FloMeReingCensleMenaged 652 (22.17%) 215% | 14 (12.67%) 43.10% 552 00:03:48 §71.42%) | $1,260.20 (£0.69%) 0.77%
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